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(1) Marketing Management (New Course)
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ENGLISH VERSION
(1) Marketing Management (New Course)

Instructions : (1) All questions carry equal (20) marks.
(2) Write the exact question number mentioned in the
guestion paper.

1 Explain the meaning of Marketing management and describe its
process.
OR
1 (a) How would you design marketing strategies ?
(b) Explain : Organising, Implementing and Controlling the
marketing efforts.

2  Competitor orientation means to identify competitors, assessing
their strengths and weaknesses and estimating their reaction
patterns.

OR
2 (a) Explain : Concept development and testing in new product
development
(b) Explain role of personal influence in consumer adoption
process for a new product.

3 "In marketing research, it is more difficult to formulate a problem
than finding out a solution”. Discuss in light of Marketing
Research Process.

OR
3 (a) "Limitations of marketing research means combined
limitations of samples and sampling methods. Critically”
evaluate.
(b) Explain the content and structure (format) of a marketing
research report in detail.

4 (a) Explain: International marketing and Cultural environment.
(b) Explain : Growth of international marketing, its advantages
and disadvantages.
OR
4 (a) Explain : International Marketing and sales force
management.
(b) Explain : Price participants in international marketing

5  Write detailed notes on any of the two from the following :
(@) Meaning and characteristics of services
(b) Service as a system and service as process
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(c) Managing demand of services
(d) Positioning a service in the market place : uses, impotance
and strategies.

(2) Market & Marketing Practices (Old Course)
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ENGLISH VERSION
(2) Market & Marketing Practices (Old Course)

Instructions : (1) Each question carries equal (25) marks.
(2) Write the exact question number mentioned in the
guestion paper.

1 (a) Explain the meaning of De-marketing and Counter marketing.
Give comparative view of marketing strategies for both of
them.

(b) Explain :
(1) Negative Demand
(2) The social marketing concept.
OR

1 (a) Discuss with suitable illustrations any two factors influencing
consumer behaviour.

(b) Explain : Types of buying behaviour.

2 (@) How would you select your competitors to attack or avoid ?
(b) Explain marketing challenger's strategies.
OR
2 (@) What are the advantages and preconditions of market
segmentation ?
(b) What is product positioning ? State its importance.

3 Explain the meaning and importance of product life cycle. State
with illustrations the characteristics and strategies used in last
two stages of the cycle.

OR
3 (@) Explain idea generation and its screening in new product
development.
(b) Discuss the main issues of product mix strategies.

4 (a) State the factors affecting "quality of services".

(b) Which are the marketing channel decisions to be taken by
marketing manager of a company producing consumer goods
like a toothpaste ?

OR
4 (@) Narrate steps in developing effective marketing
communication.

(b) Explain the meaning and importance of "advertising
effectiveness”.
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